Financial
Highlights
NT$ in thousands

2015

2014

26,614,479

30,305,802

6,433,117

8,273,704

Operating Income (Loss)

(1,587,130)

307,025

Income (Loss) Before Tax

(2,092,000)

143,457

Net Income (Loss)

(1,825,737)

111,461

31.899

30.355

3,917,389

3,613,497

21,262,619

25,410,110

150,000

0

11,045,559

13,201,632

Shares Outstanding **

632,804

620,948

FX Rate (USD to NTD)

33.066

31.766

Net Sales
Gross Profit

FX Rate (USD to NTD)
Cash & Cash Equivalents
Total Assets
Long Term Loans
Shareholder’s Equity

** in thousands
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Letter to Shareholders, Customers,
Partners, and Employees

To this end, we continue to build on the powerful mobile management capabilities delivered by our easy-to-use mydlink Cloud
services, as well as developing ways to make this user experience
excel among the competition. In April 2016, the number of mydlink
subscribers surpassed 4 million registered users, as recognition
of the trust and support that we have built among our customers
globally. At the same time we have plans to establish an inaugural
D-Link software lab in Hsinchu, to nurture exceptional software and
programming talent, and recruit the country’s best minds and technicians.
This new direction, taken together with the existing heritage of our
household brand and our longstanding innovation and hard-won
expertise, will enable D-Link to grab a greater share of the global
networking and technology market, returning us to our position as
industry leader.

The Connected Home

Chairman & Brand Director

ROGER KAO

Challenges and Opportunities
In 2015, macroeconomic factors continued to take their toll on the
global economy. Despite this, there were notable achievements for
D-Link. The number of mydlink Cloud registered users surpassed 4
million; the Ultra Wi-Fi DIR-890L was recognized as the “Best Router of 2015” by PC Mag; the Wi-Fi Water Sensor DCH-S160 was
named WireCutter’s "Best Smart Leak Detector"; and the Ultra-Wide
180-degree Wide Eye Series IP camera became the widest consumer IP camera on the market. Meanwhile, Apple, IFTTT and Amazon
partnerships forged in the Connected Home range of products,
together with the innovative Smart Alarm Detector, increased the usability of our range, provided customers with better connections and
gave D-Link even greater currency in 2016.
Still, D-Link did not escape the impact of global forces: China's
economic growth slowed; emerging markets went into recession
on the back of currency devaluation; and Europe began quantitative
easing to resist economic recession and deflation. In the Middle East,
increasing political tensions and military conflict led to crashing oil
prices and global commodity slumps. The domino effect of these
setbacks rebounded around the world.

President

ANNY WEI

sped up plans for corporate transformation and optimized the organizational structure to reduce operating costs. With an eye to the
future, it increased R&D investment, boosting investment by 25.5%
from the previous year.
D-Link went on to report increased operating losses of NT$1.59bn,
with the operating profit margin falling between 1% and 6% compared with the previous year. Net loss after tax was NT$1.87bn, with
an annual earnings per share of NT$-2.9.

Market Share
In 2015, according to technology research and advisory firm Gartner(1), D-Link ranked first in the Enterprise WLAN market for
standalone access points. D-Link shipped 834,100 units, which
was an increase of 9.4% on 2014 and its shipment market share
was 50.5 %, up from 50.4% the year before. D-Link also topped
worldwide vendor revenue for standalone access points at $73.9 million. While market share of revenue was down 12.7% on 2014 at
37.4%, D-Link's share still doubled that of the second-place vendor
at 15.9%.

In addition, D-Link continued to experience intense competition in
the networking industry. Moreover, Beijing reacted to worsening conditions by initiating a major government-sponsored program, the
so-called “Red Supply Chain,” to promote Chinese makers as international brands.

In the Enterprise Ethernet Switch market, D-Link ranked third
based on total port shipments (61.056 million ports) for a worldwide market share of 13.4%. Of this, D-Link topped shipments of
100 Mbps switches worldwide with 34.028 million units shipped, or
29.9% of the market. The second-place vendor held a 21.5% share
of the shipments market.

Faced with the onset of these challenges, D-Link’s Board of Directors mobilized a new management team and began the task of
restructuring the organization, reconfiguring company strategy, and
establishing a new corporate vision and direction.

Based on revenue share by product category (2), wireless products accounted for 37% of annual turnover, followed by 27% for
switches, 15% for broadband telecom, and 21% for digital home and
others.

Financial Performance

1 Source: Gartner, Market Share: Enterprise WLAN Equipment,
Worldwide, 2014-2015

D-Link’s global consolidated revenue totaled NT$26.61bn in
2015, which was a 12% drop from NT$30.31bn in 2014. In US
dollars, consolidated revenue was US$834m, or 16% less than the
US$1bn of previous years. However, this was mainly due to the euro’s
currency devaluation and emerging market recessions, which led to
weaker market demand.
Meanwhile, operating income fell to NT$6,433m, 22% down from
NT$8,273m last year. This was a consequence of the appreciating
US dollar leading to higher operating costs and reduced gross profit.
Sales performance was not as good as hoped in Q4, and the company could not substantially adjust prices.
In response to market slowdown, the new management team proposed an inventory impairment loss scheme. At the same time, it
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2 Source: D-Link 2015 Financial Report.

A Strong Vision for the Future
Innovation, integration, and brand recognition. These are three of
D-Link’s core strengths and the assets that we build on as we go
forward into an ever more connected world and an increasingly fast,
cut-throat industry. Our success over the past 30 years in developing
high-performance hardware—such as our IP cameras, routers and
switches—is a direct result of playing to these strengths. And yet
looking to the future, with our transition into a ‘solutions provider’, the
mission must be expanded into the need to transform into a ‘software
developer,’ as the only way to differentiate ourselves from the competition and remain ahead of the game.

The world is realizing, household by household, the potential of
the Internet of Things (IoT) to change lives. From switching on the
lights when the temperature plunges, to watering the plants from your
smartphone while on holiday, IoT can create a world that removes human intervention when we wish it, at the same time as giving humans
greater control and therefore peace of mind.
D-Link has long been defined by customer-centric thinking, which
means IoT is this company’s arena to thrive in. While the first phase
of IoT focused on the technology—the smart home products and
a safe, intuitive cloud platform—the next phase will refocus on the
humans. In other words, in meeting people’s growing expectations.
D-Link understands people don’t necessarily want all their products
from one vendor; they want to integrate their favorite devices with
the best new devices across a range of manufacturers. To succeed
in this new smart home landscape, vendors will need to empower
customers to pick and choose seamlessly. Put another way, IoT’s
second wave is about ecosystems: their extent, openness and interoperability.
Prior to 2010, D-Link was one of the first brands to start creating
its range of IoT devices, built upon a secure cloud platform over which
to collect and share data. In April 2016, we reached 4 million cloud
subscribers. D-Link made its products high-performing and easy-touse, covering Wi-Fi cameras; motion, water and door sensors; and
smart plugs. In 2015, we began pursuing a series of carefully selected, strategic integrations with IFTTT, Amazon, Yale, Nest, Apple, and
now, Google.
That’s in the home. But at work and beyond, extending out to
cities and regions—areas that D-Link has invested significantly in—
IoT can, and will, have even greater impact. D-Link knows by doing
more; aggressively targeting key partnerships and technological innovation, it can do better than its competitors. While the first phase
of the IoT was characterized by fragmentation and relative isolation;
the second phase will be owned by partnerships, compatibility and
integration. The winners of IoT’s second wave will embrace and drive
this change.

aggressive pursuit of technological advances that will deliver the solutions our customers want and need in the years to come.

Global Service, Local Touch
Much of D-Link’s success over past decades has benefited from
and also fed into our international brand recognition. Both synergies
are a result of our potent globalization strategy. With offices in more
than 60 countries around the world, D-Link is already widely recognized as a phenomenal brand able to leverage powerful global and
local knowledge, expertise and relationships. By developing localized applications, D-Link can be highly responsive to local customer
needs, giving it a critical advantage across markets and product
segments. Looking ahead, a renewed focus on expanding and improving our relationships with sales channels in all countries and at all
levels (retailers, distributors, ITSPs and SIs) will ensure that more of
our products and services are able to reach the customers who can
benefit from them the most, while reducing risk and cutting costs.

Outlook
In the midst of challenging economic conditions and continued
technological advances, D-Link continues to be responsive and
to adjust our global strategy accordingly. This means seizing new
opportunities for joint-ventures and improved sales channel relationships in countries where we have the potential to make huge gains
such as in Emerging Markets, while keeping the foot on the pedal in
our large markets like the United States and capitalizing on our market dominance in countries such as India.
But it also means mitigating risk in times of worldwide economic
instability. For example, we are restructuring our global operations
to extract out as much efficiency as possible. We continue to renegotiate business contracts within at-risk nations to more accurately
reflect the relative strength of local currencies, in order to better shield
ourselves from the negative effects of unstable foreign currencies and
thus improve our bottom-line performance.
IoT presents a unique opportunity for D-Link to respond to consumer hopes and expectations and to be part of a revolution that is
changing our daily lives as we know it. Now we are seizing on strategic integrations with other brands that will make these products and
the solutions we offer our customers truly connected to their lives and
really able to enhance people’s lifestyles.
In fact, this trend runs through everything D-Link does. We have a
very strong hardware base across a full range of products from
switches and cameras to routers and network video recorders. Now
the opportunity is to excel with software and integrations that enhance our solutions and provide an unrivalled User Experience.
Notwithstanding overall negative growth, D-Link continues to rise
in prominence and improve its market penetration in its regions,
with growth anticipated beyond the current dip. Looking forward,
D-Link’s business strategy will focus on doing everything to return
to profitability. This includes reducing operating costs, organizational
restructuring, product positioning, and the investment of high value-added cloud applications and services.

In 2015, D-Link spent a record NT$1.4 billion on R&D, up more
than 25% on the NT$1.1 billion spent in 2014.

In addition, recentering the company’s focus while using partners
and vendors to service the non-core market, customization of marketing strategies, and aggressively avoiding wastage will all combine
to ensure D-Link’s road to recovery is swift and steady.

We understand that in order to stay on top, we must continue to
innovate. Remaining not just relevant, but the preferred brand on
the cutting edge of Internet technology is no easy task, and D-Link
knows what it must do to regain that position. We certainly have what
it takes. We were and remain the first company to offer a consumer
IP camera with a 180-degree wide view, stretching the 130-degree
view offered by competitors by a further 38%.

We extend our gratitude for the long-term trust and support of our
shareholders, as well as that of the management team and staff who
have continued to uphold the spirit of sound management, sustainable development, and corporate social responsibility. Through
collaborative efforts, D-Link will achieve its performance targets and
return to continued growth and prosperity for our valued shareholders.

Innovation Today and Tomorrow

We will be one of the first manufacturers to make an Apple HomeKit-enabled camera and one of the few brands integrated with IFTTT
with a complete Smart Home range that includes not only sensors,
siren and plugs, but also cameras. We are also one of the first brands
that has natively integrated with the Amazon Alexa Voice Service
under its Smart Home category. And with future plans to open an
exciting, new software hothouse in Taiwan, we are continuing our
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Globalization
through
Localization

LOCAL MARKET UNDERSTANDING, INTERNATIONAL PRESENCE
Unity: a strategy for success executed on a global scale. D-Link is
the worldwide leader and an award-winning designer, developer, and
provider of Wi-Fi and Ethernet networking, broadband, multimedia,
voice and data communications, and digital electronics solutions.
D-Link has systematically expanded its market share by penetrating
geographic targets through a strategy of establishing in-country business units supported by a strong corporate foundation.

Confident in the resources of D-Link headquarters to develop and
deliver state-of-the-art networking solutions, each local business—
regardless of its location around the world—effectively penetrates
the market. The Company’s innovative products provide solutions
for home and businesses, each built with standards-based reliability.
D-Link has become a trusted international brand that connects people to their lives, to their work, and to each other.

Moscow, Russia
London, U.K.

Shanghai, China

Taipei, Taiwan
D-Link Global Headquarters

Fountain Valley, U.S.A.

Singapore

São Paulo, Brazil
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switches, IP surveillance, storage, software and structured cabling
products across 10 cities. Mass multimedia campaigns were also
aimed at consumers and channel partners, including the “No. 1 in
WLAN” campaign, which reinforced D-Link as the undisputed wireless brand in India.
In 2015, the Middle East and Africa (MEA) plunged further into
political instability, low oil prices and a credit crunch due to changed
banking rules, USD rate fluctuations and forex shortages. In addition,
D-Link experienced fierce competition from enterprise vendors—
Ubiquiti and Cisco—as well as entry-level wireless vendors. In spite
of these challenges, D-Link was able to maintain its top-2 position,
tripling LTE retail revenue, increasing Smart Switches sales year on
year by 30%, and boosting annual turnover by 10%.

Emerging Markets,
Asia-Pacific Region

D

espite worsening macroeconomic forces,
D-Link was able to reverse the trend in
some regions, particularly in India.

Many emerging market economies suffered a turn for the worse in
2015 as they fell victim to devaluing currencies, as well as political
and social unrest. Still, D-Link found ways to realize gains.
In 2015, India’s IT industry continued to lead the country’s economic transformation, in turn creating huge opportunities for IT
vendors, despite a devalued Indian Rupee. The government's current
Digital India initiative is an ambitious project that is set to fast track the
growth momentum. Under the Digital India program, the government
has set an ambitious plan to build 100 smart cities across the country. Further Rural Broadband for All, Universal Mobile Access, WiFi
in Varsities and Public WiFi Hotspots are the core agendas of this
digitization program. As a result, Internet connectivity will be crucial,
and therefore offers huge business opportunities for a brand like ours.
In addition, a graduate-educated, English-speaking labor force has
uniquely positioned the country as the world’s IT outsourcing hub,
placing the IT industry at the heart of the country’s boom. And as
global firms are valuing India for its intellectual capital and not just
its cost competitiveness, Foreign Direct Investment in-flows are increasing with the establishment of innovation centers and expanding
business operations. With India already one of the world’s biggest
bases for new businesses, the number of firms investing significantly in their network infrastructure is rising. That, coupled with India’s
position as one of the world’s largest Internet user bases, has created an exploding demand for mobile, 3G/4G, cloud and networking
products.
For D-Link, strong brand recall, a pole market position as a quality
end-to-end player, and an extensive distribution and support infrastructure, have allowed the company to exploit India’s growth
environment. In 2015, D-Link expanded beyond the consumer and
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SMB/SME segment in which we enjoy market domination, to make
gains in the enterprise sector. Despite competition from low-end
brands, the result was D-Link’s revenue grew by over 19%, from
Rs.583.76 million in 2014 to Rs.700 million in 2015. Ranked No. 1 in
both the switching and WLAN segments, D-Link owned a lion share
of those markets with switch port shipments at 45%, wireless unit
shipments at 52%, and wireless revenue at 30%. In fact, D-Link enjoyed growth in most business segments, particularly in consumer
wireless with ISPs and through major telecom contract requirements
for ADSL broadband products. By combining Active and Structured
cabling products, D-Link was able to uniquely offer Enterprise & SMB
clients a complete networking range.
Premium customer support, channel engagement, and an expansive distribution network continue to be D-Link’s prime strategies.
The result is that D-Link is one of the most trusted brands among a
17,000-plus channel and re-seller network. Every day, D-Link offers
world-class service to customers through a core nationwide network
called “D-Link Direct Service” (DDS), as part of a broader ecosystem
of nearly 250 locations, facilities and partner pick-up points. In 2015,
dozens of awards recognized D-Link’s many achievements in India,
including NCN’s “Best Networking Solutions Company” and “Best
Wi-Fi Product”; Europe Business Assembly Award’s “Best Enterprise
(IT & Computer Networks)”; and the SME Channel Awards’ “Networking Vendor of the Year.”
In addition, Connected Home made a big entry in India in 2015
through the 24-city series of roadshows named “D-Link Connections,” targeted at the channel. For medium-to-large enterprises
and specifically targeted at systems integrators, D-Link created the
roadshows known as “Pinnacle 2015,” These events showcased

D-Link was able to convert key business drivers—the need to always stay connected; the need for newer, ever-faster networks; and
new IP Surveillance laws governing schools, hotels and hospitals—
into new business. Making up the bulk of sales in the region were 4G
mobile products; 11AC wireless networks as a result of upgrading
11N; and High-Power POE Switches and Structured Cabling Solutions to telecom service providers.
D-Link’s combination of strong partner relations cultivated through
one of the region’s longest-standing partner programmes, our extensive local support centres, and fast market reaction combined to
attract ITP Publishing Group’s “SMB Networking Vendor of the Year”
and CPI Media Group’s “Best SOHO Connectivity Vendor" awards.
Major clients won were the UAE’s Department of Transport’s Al Ain
Bus Station, the 700-room Diamond Inn Hotel in Mecca in the Saudi
Arabia and the UAE telecom service provider Etisalat.
In Australia and New Zealand, the mining boom’s demise continued to slow growth, with currency devaluation and tightening budgets
impacting spending. Still, D-Link managed to climb to the No. 2 spot
in the National Retail segment, up two places in the last 3 years, and
to maintain strong positions in the SMB and Service Provider segments with a continued focus on high-end premium products.
By adopting the strategy of being first to market with high-quality
products, D-Link was able to position itself as a brand leader, especially in Wireless 11AC and Modem Router products, which made
up 30% of revenue in the region. One of the region’s most important
products was the award-winning Taipan DSL-4320L Modem Router, developed for the local Australian and New Zealand market, and
promoted as the fastest modem router available in the world today.
TAIPAN’s first-to-market strategy was replicated again with the PowerLine AV2 2000 Network Kit DHP-701AV; the first AC600 PowerLine
Starter Kit DHP-W313AV; and the first orb-shaped AC1900 Wi-Fi
USB Adapter DWA-192.

CASE STUDY

ETISALAT

Emirates Telecommunications Corporation, or
Etisalat, is the UAE's leading telecommunications
provider operating in 18 countries across Asia, the
Middle East and Africa. In the UAE, it has 11.6 million residential customers and over 300,000 large,
medium and small enterprise and government
customers.
Known for establishing several "firsts" over the
past four decades, Etisalat deploys innovative
technologies and services to remain at the leading edge of customer experience. In 2012, it was
named the most powerful company in the UAE by
Forbes Middle East. In such a competitive environment, differentiation was the key to D-Link’s successful bid. D-Link began pursuing Etisalat in 2008,
and landed its first deal in 2010. We offered a combination of high-performance locally customized
products coupled with competitive pricing, the
fastest delivery of any vendor through our state-ofthe-art logistical hub in the country, and premium
high-level, local support.
These elements have ensured we have remained Etisalat’s preferred supplier over the years,
building a strong mutual trust that has seen business grow successfully over several projects. The
largest share of the business relates to routers, with
D-Link continuing to offer upgrade programmes
over time, from wireless protocol N right through
to AC technology, with AC1200 the latest upgrade
performed. The Etisalat UAE account is today worth
USD20 million every year.

Two years ago in the region, D-Link launched the highly successful
SMB Rewards Program, which offers exclusive promotions and product releases direct to customers. The SMB segment continues to
be a core growth focus with D-Link positioning itself strongly as the
provider of complete, end-to-end solutions and a rewards program
that boasts 800 registered users.
Although emerging markets continued to pose significant challenges to multinational firms in 2015, D-Link was able to pursue many
unique local initiatives. Through increased innovation and a strong
emphasis on customer service, D-Link drove demand for the highest
quality, custom-tailored products in diverse regions, all the while laying the foundations for growth in the upturn.

DIR-850L and DIR-879
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erties proved to be valuable in driving
momentum on product launches and increasing purchase conversions. Utilizing
additional marketing levers including Google AdWords, YouTube video advertising,
billboards, search and remarketing, the
company continued developing and delivering compelling brand collateral across
a wide range of engagement channels.
D-Link also engaged with customers at a
deeper level via a growing Facebook and
Twitter community. While on the B2B front,
the company grew a significant following
on SpiceWorks, the leading social network
among IT administrators and directors.

North America

C

CASE STUDY

ombining the momentum and
branding gains of the Ultra
Series Wi-Fi Routers with compelling
new 180-degree offerings in the WiFi Camera space, D-Link solidified its
position as a networking leader, while
expanding product breadth to meet
customer needs and drive growth.
Expansion into new retail and distribution channels brought D-Link
connectivity solutions to more consumers and IT customers.

Wi-Fi Camera, allowing you to see more of your home with a single
device. With full 1080p HD quality video, unique de-warping technology, push alert notifications, and the widest angle lens on a fixed
camera, the 180-Degree Ultra-Wide View Wi-Fi Camera is both feature rich and an attractive DIY home security option. Well-received by
leading reviewers from PCMag, CNET, FOX Denver, and many others,
D-Link was able to leverage dozens of positive reviews to build legitimacy and perceived value with prospective customers.

On the home networking front, D-Link launched its Ultra Series in
early 2015, a new line of routers featuring bold styling and worldclass 11AC performance. This highly successful launch led to a flurry
of media activity, culminating in the DIR-890L being named PCMag’s
“Router of the Year.” Alongside some of the world’s fastest Wi-Fi
speeds, the Ultra Series routers boast next-level connectivity technology including Tri-Band, Smart Beam and Smart Connect. The Ultra
Series joined D-Link’s range of 11AC Wi-Fi Routers designed to meet
different needs and price points, delivering both quality and value in a
continued bid to win within the swelling 11AC market.

Design wins continued to drive revenue in 2015. Key vertical markets served include multi-tenant communication providers,
manufacturing industries, retail and hospitality, and medical equipment manufacturers.

D-Link continued to lead and innovate within the Wi-Fi Camera
category with its latest addition: the 180-Degree Ultra-Wide View
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In addition to our continued, strong retail presence at Best Buy,
which includes a range of Wi-Fi Cameras and the DNR-202L solution, D-Link achieved a big win in securing national shelf space for
Wi-Fi Cameras at Target. In other exciting news, D-Link sold over
90,000 DAP-1520 Wi-Fi Extenders in warehouse club stores, an incredible success for both the product and our brand.
In the Enterprise market, D-Link continued to grow revenues and
expand its market share with business-class Smart-managed and
Fully-managed Ethernet switches leading the way. D-Link also competed and won projects on a consistent basis with an extensive
portfolio of standalone and Unified wireless solutions, IP surveillance
cameras/NVRs, VPN routers, and network storage products.
In 2015, D-Link made 10-Gigabit Ethernet affordable for businesses of all sizes with the launch of the new DXS-1210 Smart-managed
10-Gigabit switches. D-Link also launched the Vigilance line of IP
cameras. Simple and affordable, Vigilance cameras provide security professionals with essential features and quality, at a competitive
price.

2015 was a record-breaking year for D-Link US in the service providers market. D-Link expensed our relationship with major tier-1
MSOs, Telcos, Satellite and Mobile Operators resulting in a series of
wins for the company to provide broadband, digital home and mobile
solutions to a wide customer base.
D-Link utilized strategic digital marketing techniques to communicate to consumers across North America. Expanded advertising
campaigns that included directly advertising on Amazon.com prop-

SCHOOLS NETWORK OVERHAUL EMPOWERS STUDENTS AND TEACHERS

Livingston school district in Southeast
Texas serves over 5,000 students on six
campuses with over 700 employees. It
is home to three elementary campuses,
one intermediate campus, a junior-high
school and high school. Yet the district’s
underlying IT network was a constant
struggle.
“It was like a baby gorilla. It was easy
to control at first, but as the network
grew, it became this giant creature that
nobody could control. It did what it
wanted, when it wanted,” said Technology Director Kip Robins, who joined in
April 2015.
Comprised of multiple vendors - including D-Link, the unmanaged network
had no security protection and suffered
from lack of a network design, configuration and on-site technical knowledge.
Adding pressure was a push next year
by the school district superintendent to
start a 1:1 (one to one) technology program, issuing each student with an electronic device.
“That was a big driver,” said Robins.
“The teachers were scared to death because the network couldn’t support
digital learning for 3,000 4th through
12th-grade students across three campuses. The pressure was on to get the
network up to speed—and we only had
a few months.”
Everyone agreed that a network upgrade was critical. As a Cisco-certified
technician, when Robins arrived and
learned that D-Link would provide the
solution, he wanted to cry. Robins tried
unsuccessfully to convert the order to

Cisco, but the difference would cost
about $250,000.

On day 1 of the network go-live, everyone was holding their breath.

However, it didn’t take long for D-Link
to win Robins over.

“We fully expected to have at least a
few problems,” said Robins. “But there
were none. Not one issue, which is practically unheard of. That simply never happens.”

“I’m certified in project management,
so I like to see an entire project organized
and laid out on paper,” he said. “On our
first day of planning, D-Link Professional
Services team came in with timelines,
and clear ideas that were in conjunction with mine. The trust began to build
when I realized this team knew what it
was talking about.”
The end-to-end solution that D-Link
delivered was a series of 10GB managed Layer 3 switches, plus Gigabit PoE
switches to support an upcoming VoIP
implementation, wireless access points
and a unified wireless controller. All this
provided secure connections, faster
speed, enhanced performance and improved manageability. D-Link sent two
of its top wireless experts to and ensure
the network could handle 3,000 new devices in a matter of weeks.
“The fact that we were able to go from
network design to full working implementation within five months was surprising, because [my colleagues] had
spent years trying to fix many of these
problems,” said Robins.

Because of this, the district was able to
accelerate the timeline for its entire 1:1
technology device rollout to under one
week. And with a stable network, teachers now have the confidence they need
to plan their daily lessons around a digital
curriculum and positive communication
with parents has increased dramatically.
“Today our teachers and students are
delving into digital learning more efficiently than they ever imagined,” said
Robins. “Our district is 76% low income,
so many of these students would never
have had this type of opportunity in the
classroom.”
“I don’t get any complaints about the
network anymore and my phone literally never rings. D-Link has made my job
here incredibly easy,” he added.

“The overall level or organization from
D-Link was very impressive,” said Robins.
“In addition, D-Link did things for our
small district that no other vendor would
have done. I even got a direct call from
one of the D-Link executives who provided his personal cell phone number, in
case I needed anything.”
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CASE STUDY

The Hotel Atlantic Kempinski, Hamburg, Germany
At the Hotel Atlantic Kempinski in Hamburg, Germany, a 107-year heritage goes hand in hand with state of the art Wi-Fi, to meet the high-performance, ‘anywhere, anytime’ technology demands of today’s guests.
When the previous outdated infrastructure was deemed no longer fit for
purpose, the business turned to D-Link’s wireless LAN to deliver a rapid and
reliable network connection with Power-over-Ethernet functionality and a
diverse range of security features.
Following a quick and seamless installation, the benefits were instant. Access points based on the latest AC technology assured high-speed Wi-Fi
connections over a long range and can be used simultaneously by several
hundred participants. The business’ IT manager is now working on further
applications to capitalise on the potential.

Europe

I

nnovation and
Partnerships Secure
Strong Foothold in the
Smart Home Market.
Macroeconomic and currency exchange factors may have conspired to curb global IT spending in 2015, but accelerated revenue
growth for enterprise networking and the juggernaut that is the IoT
focused our attention on new markets and opportunities.
A commitment to develop our services business bore fruit with
17% growth, while business sales continued their upward trajectory
of the past few years, achieving 35.4% of total sales, as we cemented our focus on the consumer.
With technology transforming virtually every business sector, our
focus centred on growth opportunities with higher margins in the
expanding technology areas of smart home, camera and mobility,
wireless AC and business solutions as well as developing new channels to market.
Billed as the year of the smart home, 2015 saw this exploding
market take centre stage, as we deepened our foothold with continued investment in mydlink Lite and the mydlink Home Ecosystem,
including new additions such as the Home Security Starter Kit, as
well as a partnership with nPower, NEST Labs and Yale.
Building on our vision to make the connected home a reality for all,
the mydlink Home app was trialled by 300 homes in the Midlands,
UK, as part of an nPower initiative to better understand how consumers use this kind of technology. This investment in third party devices
has expanded the capabilities and functionality of our offering to leave
us well-positioned to capitalise on a market set to reach over $72 bil-
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lion per annum in just four years, according to research from Juniper.
An endorsement of the strength of our proposition came from a
number of strategic partnerships, notably our selection as Smart
Home Partner, by Europe’s largest electrical buying group, Euronics.
It’s selling our products across its flagship stores, while Samsung has
incorporated the cameras into its Smart Things offering.
Further project wins came courtesy of Europe-wide telecom providers, Telecom Italia, Wind, Deutsche Telecom, and Telefonica 02,
which in the latter case saw the mydlink Home range stocked across
all 1,300 stores in Germany. Through these channels, consumers
have had the benefit of service provider expertise to simplify the installation process while capitalising on D-Link’s heritage as a provider
of a secure cloud platform.
Security cameras emerged as a priority device for consumers
wanting to make their home smarter, and we consolidated our market
leading position in Europe for both consumer and business cameras
with a 67.9 per cent share according to sales data specialist, Context. We established new routes to market through agreements with
Deutsche Telecom, Mobilcom, CPG, Wind and Telecom Italia. Another success, was the 10.32% growth of our mobile offering with
Telenor Norway, CPG, Play, Vodafone Romania and T-Mobile creating
further routes to market, while our leading position in the video surveillance market was maintained. Switches also grew by 13.58%.
In an otherwise positive year, we saw a 5.26% decline in wireless
and 24.93% decline in storage.
In summary, as we mark our 30th year, we have a strong proposition combining proven heritage with forward-looking innovation,
which has enabled us to achieve strong inroads in the new technology markets. We’re committed to leading through design and
innovation, as growth across our key areas of video surveillance,
smart switching, business wireless, and home automation has come
down to the strength of the product and our broad portfolio. This
will continue to expand and evolve to meet customer expectations,
which have never been higher as the balance of power shifts from
company to consumer.

Hotel Atlantic Kempinski

Hotel Mayfair, Paris
A flawless security system was critical for Hotel Mayfair in the heart of
Paris, which is frequented by an affluent overseas clientele.
With no security guards on the premise, video surveillance has always
been the heart of the hotel’s security proposition. Impressed by the depth of
the product range and quality of the technical and sales support, a decision
was made to install 23 D-Link cameras across the hotel. With high definition
and image enhancement capabilities, 21 full HD DCS-6314 dome cameras
were installed inside the venue and two HD DCS-7110 bullet cameras were
positioned outside.
The devices enable unlimited camera recording as soon as adequate
storage capacity is installed, and offer the flexibility for the hotel to create its
own installations around a consistent and proven product set.

Hotel Mayfair

Wincheap Foundation Primary School
With electronic learning becoming increasingly embedded within
Wincheap Foundation Primary School, D-Link’s network solution has evolved
accordingly since its introduction in 2008 to drive computer-based learning.
Now host to a total of 200 connected devices including laptops and
computers, the Canterbury-based school called on D-Link once again to
upgrade the infrastructure with a high-speed Wireless AC Router to accommodate the increased network demands. With speeds of up to 1.3 gigabits
per second, the solution has brought a threefold rise in network capacity,
easing congestion and allowing more devices to connect seamlessly to the
network. The result has seen the electronic register process improve significantly and the overall management of the network simplified.

Wincheap School
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Consumer
Solutions

A

move toward the Internet of
Things, drones, and virtual and
augmented reality is driving the development of multi-sensors, powerful
networking solutions, and improved
user experiences.
As the boundary between our physical and digital worlds continue to dissolve and be reinvented, from the peace-of-mind
element of checking baby and grandma are doing OK at home
while you are still at work, to escaping into the world of Virtual
Reality, people’s ‘freedom’ and their richness of life will depend
on the technologies that enable them to cross and merge these
physical and digital lives.
As such, key to setting people ‘free’ are the range of next-generation sensors, digitizing technologies and, of course, the
high-performance wireless networks that power them. The
principle of the Internet of Things is founded on increased machine-to-machine interactions where humans no longer need to
intervene in simple transactions, for example to switch on the
lights when they get home or to snap a camera and email the image if motion is detected in the house while you are away.
This is the Smart Home, where smart sensors connected to the
Internet can interact independently with household gadgets to
create simpler, more convenient lifestyles for families. D-Link has
stayed ahead of the curve in relation to these technologies. Over
many years, it has created a broad, robust, and well-respected
Connected Home range, which includes IP cameras, smart plugs,
smart sensors, and sirens.
Key areas of D-Link’s focus have been increasing bandwidth
capacity, developing easy-to-use cloud-enabled interfaces for
end-users lacking technical know-how, and improving our cloud
connectivity itself. Powered by the user-friendly mydlink interface,
our Cloud Camera, Cloud Router, and Connected Home devices
have already won over global consumers. In 2015, the number of
global mydlink Cloud registered users exceeded 3.5 million, an
increase of more than 1 million registered users in 2015. In April
2016, it exceeded 4 million registered users.
Some of the most exciting products in our cloud-enabled portfolio are our IP cameras, including our new line-up of HD 180°
Wide Eye panoramic IP cameras, launched in 2015. These cameras offer HD 720p and 1080p video with 180°- angle remote
viewing, 4x digital zoom, 2-way audio, and a microSD card slot
for event recording. All of these features can be remotely viewed
and controlled by our mydlink lite app. In short, these cameras
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Business Solutions
D-Link home automation products, order left to right is
DCS-2630LH, DCS-8200LH, DCH-Z122, DCH-S220, DSP-W215,
DSP-W110

eliminate the slow movement of Pan-and-Tilt cameras. Combine
that with triggers from sensor devices and it can capture video of
events happening in real-time leaving you with an increased sense
of security and ease.
At the heart of D-Link’s home automation, sits the Z-Wave-enabled Connected Home Hub. Z-Wave is a wireless communications
specification that consumes far less energy than Wi-Fi, making it
ideal for home automation applications. D-Link’s integration with
Z-Wave allows our customers to incorporate into their Connected Home many other Z-Wave-compliant brands, allowing us to
make D-Link’s Connected Home one of the most convenient and
interoperable platforms available on the market .
Finally, as homes and workplaces become crammed with more
and more devices connecting to the Internet, like multiple laptops
streaming HD video on Netflix, routers are becoming the make
or break component for many households. Super-fast routers,
extenders and powerline adaptors that can guarantee smooth,
future-proof operation for consumers in the years to come are in
high demand. This is the whole-home Wi-Fi coverage solution that
D-Link offers to users, aiming for a reliable, high-performance,
seamless Internet environment.
D-Link’s position at the forefront of 11AC wireless technology
development has been a boon in this goal. Besides being behind
the world’s first 11AC travel router in 2014, D-Link’s DIR-890L
Ultra Wi-Fi Router was awarded PC Magazine’s “Best Router of
2015” and in 2016 we have begun to roll out the next generation
of Ultra Routers, the DIR-885L and DIR895L boasting AC5300
wireless speeds and the advanced, second-wave MU-MIMO technology.

M

any SMBs and SOHO customers rely on the powerful
and cost-effective networking solutions that D-Link offers.

D-Link understands that behind every great business is an even
greater network. D-Link is focused on providing small to medium-sized businesses with complete, end-to-end networking
solutions from just one vendor, featuring a full range of hardware
and software, total technology integration and superior scalability.
By providing a one-stop shop for all Switching, Wireless, Security,
IP Surveillance, Storage and Management Solutions, our goal is to
allow these enterprises to grow their networks as needed, without redundancy or reinvestment. Dealing with one vendor provides
significant cost benefits and peace of mind from an accountability
perspective.
Cloud-based wireless management solutions have seen great
rises in demand in recent years. D-Link's latest solution, Business
Cloud, featuring the DBA series AP, will help SMBs/SOHO customers greatly in managing small-to-medium scale environments
with affordable cloud-based management platform benefits. It is
already successfully running in Japan, and we foresee that it will
be one of the most sought-after solutions that D-Link has to offer
in the years to come. As for a non-cloud solution for efficiently
managing networks, Central Wi-Fi Manager (CWM) is an innovative new tool designed to help network administrators streamline
their wireless access point management workflow via a centralized server. Many of the products from our DAP series of access
points already come bundled with CWM, eliminating the need for
more costly hardware controllers and making this solution ideal
for users spread across large geographic distances, such as retail
chain stores.
In 2016, controlled and coordinated AP wireless solutions continued to grow with market revenue forecast to hit 6.1 billion US
dollars by 2017. D-Link’s offerings for the medium-sized enterprise
unified wireless market will include the DWL-8610AP, D-Link’s
first managed 11AC access point, and the DWC-2000 controller,
which supports 64 to 256 access points per controller. The lat-

ter has the ability to cluster access points from a maximum of 4
wireless controllers with up to 1,024 APs per cluster group. This
setup simplifies deployment, administration, and security while
boosting flexibility, improving performance, and cutting costs.
Smaller businesses, meanwhile, can turn to the DWL-6610AP or
the DWC-1000, which offer similar functionality on a smaller scale.
In the switch market, smart switches have quickly become the
mainstream among small and medium businesses, which require
the power and flexibility of managed switches without the complexity. Gigabit Ethernet switches are still the mainstream option
on the market, and 10 Gigabit Ethernet switches are growing fast
but Fast Ethernet ports continue to perform strongly and Power
over Ethernet (PoE) is a commonly required feature as the network
camera market continues to grow. Thanks to D-Link Green technology, which reduces power consumption 24 hours a day, and
Auto Surveillance VLAN, which simplifies setup and integration
with D-Link’s IP cameras, D-Link’s smart switches are some of the
smartest in the industry.
Looking ahead, we are particularly excited about the rapidly
growing IP surveillance market. As an early mover, D-Link already
has a proven track record of providing quality surveillance solutions
at reasonable prices, positioning us as an industry leader. Particularly in industries where security is a concern (e.g. at schools)
IP surveillance has become a critical necessity for many organizations. D-Link’s one-stop solutions offer streamlined integration,
easy installation and configuration, centralized management, simplified troubleshooting, and guaranteed interoperability.
Indeed, D-Link’s value-added products extend across all areas
of the business networking infrastructure, designed to meet the
ever-evolving needs of business worldwide, and designating us as
a state of the art, end-to-end solution provider.
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Service Provider
Solutions

I

Product Design &
Distribution

n 2015, D-Link suffered a substantial drop in its
service provider market segment.
In Russia, due to increasing economic
uncertainties, such as falling prices on
raw materials as well as inflation and war,
service providers reduced their capital
expenditure dramatically in 2015 and this
sentiment is likely to remain into 2016.
Correspondingly, D-Link Russia suffered
a decline from 2014 and the region’s recovery is not expected until 2017. In Brazil,
inflation forced more conservative D-Link
shipments in the country. This picture was
repeated in developed countries like the
UK and Taiwan, where shipments were
postponed by two major customers in
2015 as a run-on effect of their own customers cutting expenditure. In addition,
many customers are also now planning for
the next generation of access products,
such as VDSL and GPON.
And yet, while the Service Provider
Business Unit's (SPBU) overall performance suffered in 2015, there were rays
of light.

D-Link remained successful in delivering high-quality and cost-effective 11AC Wi-Fi products to several major customers in North America, the MiddleEast and in South East Asia. This
business ensured that D-Link maintained its market-leading position in the segment.
Looking ahead in 2016, several new products that meet service provider demands will be
launched from Q3, including the DOCSIS3.0 EMTA Gateway, GPON ONT, VDSL router, and
high-end AC5300 VDSL Gateway, as well as an industry-leading VDSL VPN firewall with an
11AC 4x4 product for Telco ICT, which we believe may bring revenue growth from the third
quarter of 2016. In addition to new products, our entry-level ADSL products remain the main
revenue generators for our emerging countries in South America, South-East Asia, India, the
Middle East, Africa and Russia. D-Link’s commitment is to reducing cost while securing the
highest quality to meet service providers’ needs in terms of services, product quality and lead
time.
Some emerging technologies at the development or field-trial stage, including the DOCSIS3.1 / G.fast / G.hn, are expected to launch from 2017. SPBU is co-working with D-Link’s
main chipset providers and plans to have product prototypes ready by the second half of 2016
to meet early lab tests and later field trials.
With the strong US Dollar, wars, and terrorism remaining threats to economic recovery,
SPBU is expecting to face a more challenging year than ever in 2016. Yet with our partners'
support and cooperation, D-Link SPBU is confident of providing customers with ongoing support in these dynamic times.

14 | D-Link Corporation | Annual Report 2015

For thirty years, D-Link has been at the
forefront of developing new technologies
and delivering them to consumers and
businesses in every part of the globe.
Today, our innovation, execution, and
heritage serve us well as we strive to
bring technology, through our products,
ever closer to our customers. This means
designing every device with our customers’ needs and wants in mind. Thanks to
our award-winning product design and
powerful distribution networks, we’ve
succeeded globally to both drive and satisfy a growing demand for more stylish,
user-friendly and advanced networking
solutions at home and in the office.
For consumers, our most innovative
products are designed to deliver ease of
use, high-performance and head-turning
aesthetics. An example is our award-winning AC3200 Ultra Wi-Fi Router, which
helped change the design landscape by
breaking long-held perceptions of how
routers should be hidden away. Instead,
we have set a new paradigm of routers
that are made for display, featuring bold
colors; dramatic and powerful lines; and
futuristic and alien imagery.
Our new ultra-performance Ultra
Routers are designed for discerning customers and exemplify these premium
offerings. Announced in 2015, the next
generation of this series, the AC5300 DIR885L and DIR-895L with second-wave
MU-MIMO, offer even more turbo power
with tri-band Wi-Fi, SmartBeam technology, band steering, remote management,
and a 1GHz dual core processor.
As always, however, our emphasis is
on ease of use. In the business sphere,
D-Link is designing products that meet
the needs of small to medium-sized
businesses in terms of easy to deploy
networking solutions that boost security
and efficiency while being cost-effective.
D-Link’s unified wireless solutions provide
superior wireless coverage and reliability,
thereby increasing business productivity

D-Link is refocusing its
design, bringing its
products closer to
consumers and making
them easy to use, stylish
and efficient.

and cost efficiency. D-Link smart switches, meanwhile, offer increased security and scalability,
occupying the sweet spot between the simplicity of unmanaged switches and the power of
managed ones. And of course, one of our most important offerings is IP surveillance solutions
that enhance security and provide peace of mind. In every vertical, from education and hospitality
to medical, D-Link’s integrated one-stop surveillance solutions — comprised of IP surveillance
cameras, switches, storage, and software — offer unbeatable flexibility.
Designing great products is only a part of the story. Our products will only be used if they get
to the right customers and this will only happen with strong distribution networks. Our status
as a global brand allows our products to be promoted and distributed to customers by people
they know and trust. This is the case whether they are in India, the Middle East, Australia, or
any of the other 60-plus countries in which D-Link does business around the world. Strategic
partnerships and supply chain control create synergies, which allow D-Link to speed up product
availability. Highly efficient, coordinated teamwork delivers innovative products in timeframes that
competitors cannot match.
D-Link’s mission is “Building Networks for People”, and our brand proposition is to provide
customers with an unmatched networking experience through superior product design and distribution. In this way, we are truly helping to bring our technology closer to our customers.
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Corporate Social
Responsibility

Corporate Headquarters &
Board Members

W

e know that by upholding corporate social responsibility
and sustainability, we act not only in our best interests,
but also in the best interest of society and our planet, Earth.

As global leaders in
the networking industry,
D-Link understands that
its duty extends beyond
merely creating great
technology
solutions
for our customers. We
have a responsibility to
our customers, staff,
other stakeholders and
society at large, as well
as to the natural environment around us.
And because of our
global influence, our
impacts—economic, environmental, and
social—are extensive.
Therefore in everything we do, we strive to protect the environment,
create a safe and sustainable work environment, and to give back to
local communities.
D-Link’s environmental record speaks for itself. In 2007, we became the first networking company in the world to register as an
ENERGY STAR partner, guaranteeing that our power adapters comply with Level 5 energy-efficiency guidelines. However, it was the
2009 introduction of our D-Link Green technology that really advanced worldwide environmental innovation in networking. Within
a year, we had released D-Link Green switches, routers, storage
devices, PowerLine adapters, and more. We began to use less and
less plastic in our packaging, cutting the weight of a box to less than
0.01kg. Achieving that in 1 million boxes represents a total saving of
10 metric tons of plastic.
In addition in 2010, D-Link obtained ISO 14067 compliance certification for our Ethernet switches, making us the first company
to do so. ISO 14064-1 certification followed next in 2011, further
proving our commitment to reducing our carbon footprint. Then in
2015, we became Taiwan's first manufacturer to gain certification
in the SGS ISO 9001:2015 Quality Management System and ISO
14001:2015 Environmental Management System.
In fact, since 2008, we have advocated total “Life Cycle Awareness” in the development of our products. This philosophy ensures
that at every stage of a product’s cycle — from its initial concep-
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tion, to the suppliers of its material, all the way to the end of the
product’s life — we have taken the appropriate steps to reduce its
environmental impact. Our second wave of inner product packaging
improvements have resulted in a 32% to 48% reduction in volume
and weight respectively, showing just how much can be achieved
by simple, targeted measures. Our products are also compliant with
the EU’s RoHS and WEEE standards, demonstrating our pledge to
recycle and to avoid the use of hazardous materials, including the
total banning of lead and mercury.
What's more, we practice what we preach in our own backyard
by targeting environmental improvements in the workplace. Along
with more electronic-based operations, trash sorting, recycling,
and water and energy conservation, D-Link also provides a NT$10
discount to use your own cup at the café helping to reduce the consumption of disposable paper cups.
Yet we also understand that corporate responsibility extends beyond the environment. Our employees are our greatest asset and
we are committed to treating our staff in every part of the world with
friendliness, openness and equality. This includes creating a safe
and secure workplace that respects harmony in diversity and gender equality, and is free from bias. We value employee development
and provide training specific to each employee's position and career
development needs. D-Link prides itself on providing outstanding
employee welfare to promote staff wellbeing.
Last, but not least, we understand the importance of giving back
to local communities. D-Link's Charitable Foundation was founded
in 1994, with a motto of "Helping, Caring, and Giving Back to Society.” Set up in 2008, D-Link's "Starlight Classrooms" in remote and
disadvantaged communities of Taiwan, provide subsidized meals
and after-school tuition for children from Grade 1 through Grade 3 in
Keelung, Hualien, Taitung, and other areas. On top of this, we also
offer computer skills, painting, and kendo classes with the aim of
developing the children’s knowledge and character by expanding
their scope of learning through a diverse curriculum.
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TRANSFER AGENT

No. 289, Xinhu 3rd Road

China Trust Commercial Bank
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5F, No. 83, Sec. 1,

Taipei City 114, Taiwan

Chung-Ching South Road,

Tel: 886-2-6600-0123

Taipei, Taiwan

Fax: 886-2-6600-9898

Tel: 886-2-6636-5566
Fax: 886-2-2311-6723
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Neihu District,
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Tel: 886-2-8101-6666

Tel: 886-6600-0123

Fax: 886-2-8101-6667

Fax: 886-2-6600-9898
URL: ir.dlink.com.tw

Over the years, our charitable foundation has contributed to child
and youth welfare, welfare for the elderly, disability assistance, women's welfare, and medical welfare. In 2010, the foundation was
graded Level A by the Taipei City Bureau of Social Affairs.
Moving forward, D-Link will continue to emphasize public responsibility, and we will fulfill our pledge to create a better future, today.
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International Business
Headquarters
D-Link Corp.
No. 289 Xinhu 3rd Road
Neihu, Taipei 114
Taiwan
TEL: +886-2-6600-0123
FAX: +886-2-6600-9898
URL: www.dlink.com
Adria
Cvjetno naselje II 18, 10 000 Zagreb
Croatia
Tel: +385 (1) 6189 145
Fax: +385 (1) 6189 144
URL: www.dlink.com
Australia
Ground Floor, 6-10 Talavera Road
North Ryde, NSW 2113
Australia
TEL: +61 (1) 300 700 100
FAX: +61-2-8899-1868
URL: www.dlink.com.au
Brazil
Rua Geraldo Flausino Gomes no. 78 -80
andar, conjuntos 81,82, 83 e 84, Cicade
Moçöes – São Paulo – SP
Brazil
TEL: +55-11-2185-9320
FAX: +55-11-2185-9321
URL: www.dlink.com.br
Bulgaria
6 Mihail Tenev Str., Floor 5, Office 5.3
Sofia 1784
Bulgaria
TEL: +3592 958 2242
FAX: +3592 958 6557
URL: www.dlink.com/bg/bg
Canada
2525 Meadowvale Boulevard
Mississauga, Ontario L5N 5S2
Canada
TEL: 800.354.6522
FAX: 905-828-5669
URL: ca.dlink.com
China
8F, 1#, NO.641 Tianshan Road
Shanghai 200336
China
TEL: +86-21-5206-8899
FAX: +86-21-5206-3500
URL: www.dlink.com.cn
Czech Republic
Building City Empiria, 15th fl.
Na Strzi 65/1702
140 62 Praha 4
Czech Republic
TEL: +420 211 151 640
FAX: +420 224 234 697
URL: www.dlink.com/cz/cs
Denmark
Hørskætten 14-16
DK-2630 Taastrup
Denmark
TEL: +45-43-969040
FAX: +45-43-424347
URL: www.dlink.com/dk/da
Egypt
P.O. Box: 18224
Plot No. S31102
Jebel Ali Free Zone - South
Dubai, United Arab Emirates
TEL: +20 2267 38470
FAX: +2-02-227-56854
URL: www.dlinkmea.com
Europe, UK & Ireland
D-Link House, 1 Abbey Road
Park Royal, London, NW10 7BX
United Kingdom
TEL: +44-20-8955-9000
URL: www.dlink.com/uk/en/
France
41 Boulevard Vauban

78280 Guyancourt
France
TEL: +33 1 30 23 86 88
FAX: +33 1 30 23 86 89
URL: www.dlink.com/fr/fr
Germany
Schwalbacher Strasse 74
D-65760 Eschborn
Germany
TEL: +49-6196-77990
FAX: +49-6196-7799300
URL: www.dlink.com/de/de
Hungary
Robert Karoly Korut 59
H-1134 Budapest
Hungary
TEL: +36 1 461 30 00
FAX: +36 1 461 30 04
URL: www.dlink.com/hu/hu
India
Kalpataru Square, 2nd Floor
Unit No. 24, Kondivita Lane
Next to VITS Hotel
Off Andheri Kurla Road, Andheri East
Mumbai - 400059
TEL: 91-22-2921-5700
Fax: 91-22-2830-1901
URL: www.dlink.co.in
Iran
No.11, 6th alley (Araabi St.)
Sanaee st. Karim Khan Ave
TEL: +98-21-888-80918, +98 (21) 88318295, 96
FAX: +98-21-888-80919
URL: www.dlink.ir
Israel
20 Ha-Magshimim Str.
Kiryat Matalon, Petach Tikva,
49348
Israel
TEL: +972-3-9215173
FAX: +972-3-9219005
URL: www.dlink.co.il
Italy
Via Negroli 35
20133 Milan
Italy
TEL: +39-02-9289-8000
FAX: +39-02-2900-1723
URL: www.dlink.com/it/it
c/o Regus
Via Luca Gaurico 9/11
00143 Rome
Italy
TEL: +39-06 5843 1
FAX: +39-06 5843 4000
Japan
SOWA Gotanda Building 2F
Higashigotanda 2-7-18
141-0022, Japan
TEL +81-3-5792-5100
FAX +81-3-5792-5105
URL: www.dlink-jp.com
Kenya
The Mall, Westlands
1st Floor, Shop no. 1F05
Nairobi
Kenya
Tel: 254 20 4452816
URL: www.dlinkmea.com
Kingdom of Saudi Arabia
P.O. Box: 18224
Plot No. S31102
Jebel Ali Free Zone - South
Dubai, United Arab Emirates
TEL: +966-26522951, +966-12170009
FAX: +966-1-217-0009
URL: www.dlinkmea.com
Korea
RM 1401, 28,
Digital-ro 33-gil, Guro-Gu
Seoul 08377
Korea

TEL: +82-2-6271-5050
FAX: +82-2-6271-5072
URL: www.d-link.co.kr

Spain
TEL: +34 93 409 0770
FAX: +34 93 491 0795

Latin America
Av. Santa Rosa 17, of 63
Edificio Huelen,
Santiago
Chile
TEL: +56 2 3223 0020
URL: www.dlinkla.com

Ctra. Canillas, 17
28043 Madrid
Spain
TEL: +34 91 759 6540
URL: www.dlink.com/es/es/

Mexico
D-Link Mexicana S.A. de C.V.
Calle Lago Alberto
Numero 319 Int. Piso 6
Colonia Granadas
México, Distrito Federal.
Código postal 11520
Delegación Miguel Hidalgo.
TEL: (52 55) 420 93 100
URL: www.dlinkla.com
Middle East
P.O. Box 18224, Plot No. S31102
Jebel Ali Free Zone - South, Dubai
United Arab Emirates
TEL: +971-4-8809033
FAX: +971-4-880-9066
URL: www.dlinkmea.com
Morocco
M.I.T.C
Route de Nouaceur angle RS et CT
1029 Bureau N° 312 ET 337
Casablanca, Morocco
TEL.: +212-663-727-324
URL: www.dlinkmea.com
Nigeria
52A Campbell Street
Lagos Island, Lagos State
Nigeria
TEL: 234 1 8536769
URL: www.dlink-africa.com

Sweden
Box 15036
S-167 15 Bromma
Sweden
TEL: +46-(0)8564-61900
FAX: +46-(0)8564-61901
URL: www.dlink.com/se/sv/
Taiwan
D-Link Corp. (TW branch)
No. 289 Xinhu 3rd Road
Neihu, Taipei 114
Taiwan
TEL: +886-2-6600-0123
FAX: +886-2-6600-3939
URL: www.dlinktw.com.tw
Turkey
Büyükdere Cad . Ferro Plaza
No: 155 Kat:1 Daire:1 Zincirlikuyu /
Istanbul TURKEY
Tel: +90 212 289 5659
URL: www.dlink.com.tr
U.S.A.
17595 Mt. Herrmann Street
Fountain Valley, CA 92708
USA
TEL: 1.800.326.1688
URL: us.dlink.com

Pakistan
P.O. Box: 18224
Plot No. S31102
Jebel Ali Free Zone - South
Dubai, United Arab Emirates
TEL: +9221-4548310
URL: www.dlinkmea.com
Poland
ul. Olkuska 7
02-604 Warszawa
Poland
TEL: +48 22 379 72 00
FAX: +48 22 379 72 01
URL: www.dlink.com/pl/pl
Romania
Bucharest, sector 1
Bucuresti – Ploiesti Road, no. 7A, 3rd Floor
Romania
TEL: +40 21 202 3175
FAX: +40 21 202 3100
URL: www.dlink.com/ro/ro/
Russia
Grafsky per., 14, oor 3
Moscow, 129626
Russia
TEL: +7-495-744-0099
FAX: +7-495-744-0099
URL: www.dlink.ru
Singapore
D-Link International Pte. Ltd.
1 International Business Park
#03-12 The Synergy
Singapore 609917
TEL: +65-6774-6233
FAX: +65-6774-6322
URL: www.dlink.com.sg
South Africa
P.O. Box: 18224
Plot No. S31102
Jebel Ali Free Zone - South
Dubai, United Arab Emirates
TEL: +971 4 8809022
FAX: +27-12-661-7122
URL: www.d-link.co.za
Spain
Calle Muntaner, 239-253, Floor 3 B
08021 Barcelona
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